Section 504

(For Information Purposes ONLY)

Section 504 of the Rehabilitation Ad of 1973, as amended, prohibits discrimination against persons with
disabilities in the operation of programs receiving Federal financial assistance. It gates, “No otherwise
qualified individual with a disability in the United States... shall, solely by reason of her or his disability,
be excluded from participation in, be deniedthe benefits of, or be subjectedto discrimination under any
program, service or adtivity receiving Federal financial assistance or under any program or ad vty
conducted by sy Executive agency or by the United States Postal Service”.

The U.S. Department of Housing and Urban Development (HUD) regulations, at 24 CFR Part 8, sets a
mandate for the DC Depatment of Housing and Community Development (DHCD) to monitor projeds
funded with federal funds for compliance with various federal regulations.

DHCD requires that the accessibility requirements of Section 504 be incorporated into the design and
congrudion of allnew congrudion and/or rehabilitation projedsfunded under the 2003 Notice of
Funding Availability (NOFA) and Request for Proposals (RFPs). The Uniform Federal Accessibility
Standards (UFAS) are the appropriate standards required under Section 504.

NEW CONSTRUCTION (RESIDENTIAL)

DHCD requires all newly constricted developments (breilt after July 1988) to have aminimum of 3% of
the total dwelling units or at least one unit, whichever is greater, accessible for persons with mobility
impaiments. An additional 2% of the units must be accessible for persons who have hearing or vision
impaiments [24 CFR 822]. Accessible unitsto the maxinum extent feasible must be distributed
throughout the project. HUD may prescribe ahigher percentage of units be accessible based upon the
need for accessible units in the geographic area.

SUBSTANTIAL ALTERA TIONS/ REHABILITA TION (RESIDENTIAL)

Deveioprnients that underge substantial aiterations are required to have a minimmm of 5% of the
dwelling units wheelchair accessible. The definition of Substantial Alferations (orrehabilitation) covers
propertics with 15 or more units when the cost of the alteration is 75% ormore of the replacement cost
of the completed property [Sce 24 CFR 8.23(a)]. Replacement cost isthe current cost of condrudion
and equipment for a newly congruded housing facility of the size andtype being altered. Congrudion
and equipment costs do not include the (1) cost of land, (2) demolition, (3) site only improvements, (4)
non-dwelling facilities, and (5) administrative costs for project development adivities. NOTE: The
requirements for New Congrudion apply if substantial alterations are undertaken.
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OTHER ALTERATIONS/REHABILITATIO N/ MODIFIC ATIONS (RESIDENTIAL)

Section 504 requires that if a development (regardless of the number of units) is making modifications
which go beyond normal mamtenance, but which do not fall mto the category of substantial alterations
(either because of cost orthe development has less than 15 units) then the requirements of 24 CFR
8.23(b) - Other Alterations apply. Under this section, alterations to dwelling units shall, to the maximum
extent feasible, be made readily accessible to and usable by individuals with disabilities. Alterations are
required to be accessible, to the maximum extent feasible, up until a point where at least 5% of the
units in a project are accessible. 1f alterations to single elements or spaces of a dwelling unit, when
consideredtogethar, amount to an alteration of a dwelling unit, the entire unit shall be made accessible.
Alteration of an entire unit 1s considered to be when at least all of the following individual elements are
replaced:

# =renovation of whole kitchens, or at least replacement of kitchen cabinets; and

¥ - renovation of the bathroom, if at leagt bathtub or dhower is replaced or added. or atoilet and
flooring is replaced; and
» - replacement of entrance door jambs.

When the entre unit isnol being altared, 100% of the single elements being allered must be made
accessible until 5%of the units m the development are accessible. However, HUD and DHCD strongly
encourage a recipient o make 5% of the unis in a development readily accessible to and usable by
individuals with mobility lmpzurmcnta since that will avoid the necessity of making every element altered
accessible, which often may result in having partially accessible units which may be of little or no value
for persons with mobility impairments. It is also more likely that the cost of making 5%of the units
accessible up front will be less than making cach and every clement aliered accessible. Alterations must
meet the applicable sections ofthe UFAS which govern alterations.

TENANTR FQUESTS FOR MO DIFIC ATIO NS

With tenant requested modifications, when an applicant or tenant requires an accessible feature to
accommodate a disability, the owner must provide such feature athisher own expense unless doing so
would result in a fundamental alteration in programs and/or an undue financial or admmistrat ive burden
imposed on the operation of the program or facility.

NON-HOUSING FACTLTITES

All of Section 504°s nondiscrimination, program accessibility, and reasonable accommodation
requirements that apply to housing facilities also apply to the operation of non-housing facilties and
programs. New non-housing facilities must be designed and constructed to be readily accessible to and
usable by persons with disabilities.

NOTE: Each applicant must sign and submit with the application the “Section 504 Certification Form™
indicating the agreanent to comply with the regulations. to be subject to DHCD monitoring for
compliance, andto accept any applicable penalties for noncompliance. After reviewing the information
in this document please review the Section 504 attachment andfill out the Certification Form

Cont.: Definitions of Laws/504
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REASONABLE ACCOMMO DATIO NS

To determine if a funding recipient needs to make the necessary accommodationsto an individual with a
disability, courts use what is referred to as the balancing test where the reasonable accommodation must
be made unless doing so would impose an unreasonable adminigtrative and fmancial burden on the
opetation of the program. However, even if the decision by the court is made where there is too much of
a burden then the funding recipient would have to take other steps to guarantee that individuals with
handicaps receive the benefits of their service.

The accommodations required may vary depending on what aid is requested by those with the handicap.
requests that could lead to changes in a program could include:

e Housing accommodation request
e Course substitulion
e Modification requests in other programs, ncluding transpoitation services and medical programs

Types of disabilities may vary as well which can include:

Hearing impairments

Learning disabilities and attention defictt/hyperactivity disorder
Mobility and manual impaimments

Psycholbgical disabilities and substance abuse problems

Visual impairments

The funding recipient also has lo accommodale those who would need assistance animals such as:

Guide dog, which are used by people with visual impairments

Hearing dogs

Signal dogs

Seizure-response dogs

Service dogs, which help people with physical disabilities with such tasks as opening doors and
pickmg up dropped tems

Fundamental altarations to the funding recipient s program are not required in order to accommodate the
disabled but the recipient is required to modify the program for people with disabilities to have an equal
opportunity to participate.

Scction 504 requires program accessibility in existing faciliics, as opposed to mandating that all
buildings be accessible, which is required only for new or altered facilties. Alterations include:

e Redesigning equipment

s Reassigning classes or otha services to aceessible buildings
s  Assioning aides to beneficiaries

e Delivering services al altanative accessible sites

e Providing auxiliary aides

All elements of a program or activity need not be accessible to meet Section 504°s requirements and offer
persons with disabilities opportunities for full participation.

Cont.: Definitions of Laws/504
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GENERAL ARCHITEC TURATL REQ UIREMENTS:

The level accessibility of the program receiving federal funds for a facility differs under the type of work
being done.

Non-housin g facilities undernew construction have to be designed with the intent of making them
accessible to and usable by the handicap.

Non-housing fadlities receiving alterations have to be made accessible to and usable by the disabled to
the maximum extent feasible: however, recipients have a litle room to maneuver for compliance
depending on the fnancial and administrative burden imposed by making the facilty accessible and
usable to the maxmum extent feasible. Yet the recipient(s) must come up with some mems to make the
project accessible.

Existin g non-h ousin g fadlities -When the recipient receiving federal funds has an existimg non-housing
facilitics they have to make sure that their program is readily accessible and usable by the handicap: but
they do not have to make each of ther non-housing facilities accessible and usable, where there is a
concarn for hidoric preservation the recipient is not required to makethe facilily accessible if it disrupts
important historic features of the propeaty, and recipients do not have to take any action that significantly
change the program being undertaken or results in unnecessary financial and administrative burdens yet
they must find other means to maketheir program accessible and usable by the handicap.

Housing facility-when a housing facility is undergoing new construction, new multi-family housing has
to be made readily accessible and usable by the handicap. Either five percent (5%) or at least one (1) unil
in the multifamily housing project whichever number is greater must be made handicap accessible.
Additionally two (2%) percent or at least one (1) unit in the dwelling has to be accessible for people with
vision or hearing impairments. HUD is authorized to increase the percentage under the request of an
affected recipient or any state or local government agency after it is demonstrated that there is a need for
an increased percentage of unils that should be made accessible to the handicap based on census data, any
other current data ncluding a currently effective Housing Assistance Plan or Comprehensive Homeless
Assistance Plan, or due to a need for evidence for a higher pacentage or number from any othe mmner.
In these types of instances HUD takes into account the needs of those with and without handicaps.

When dealing with aleration on exiging housing there are two calegories to consider:

1. Substantial alteration- where alterations occur on a project that has fifteen or more units and the
cost of the alleration is 75 percent or more of the replacement cod ofthe completed facility then
they must following the guidelines of construction as if it was a new housing facility and take the
necessary measures to make it the facility handicap accessible.

2. Other alterations- where there is a multifamily dwelling (including public housing). it has to be
made to the maximum extent feasible handicap accessible. If a single dwelling is allered the
entire dwelling has to be made handicap accessible. When five percent of the dwellings in a
multifamily project are made accessible and usable to the handicap then no more units have to be
made, but areas that are of common use the facility haveto be made usable and accessible by the
handicapped as well. HUD has the same authority as it has with new construction to make
changes in the percentage of the number of units that are to be made accessible and usable by the
handicap.

Cont.: Definitions of Laws/504
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Existing housing

Facilities that receive federal fmancial assistance has to be accessible and usable by the handicap but there
are limitations. Those recipients do not have to make each of its existing facilties accessible and usable
by the handicap. The recipient is also not required to make substantial alterations that would result in
unnecessary admmistrative and financial burdens yel the recipient would still have to guarantee that
handicap individuals are able to receive the benefits of the program or actwity.

If there 1s other means to make a program accessible except through structural changes than the recipient
must do so.

Barrier Removal

Recipients must remove archiectural and communications barriers in exigting facilities if' possible. This
includes communication barriers that arc an integral part of the physical structure of a facility such as:

e Barriers posed by permanent signs or alarm systems
s The failure to provide adequate sound buffers

e The presence of physical objects that mpede the passage of sound waves
To determme f the removal of the barriers is possible one must look at all the factors mvolved lhike:

e The nature and cod of the action needed; and the overall fmancial resources ofthe site(s)
involved in the action,

¢ The number of persons employed at the site, the effect on expenses and resources, legitimate
safety requirements necessary for safe operation, meluding erime prevention measures, or the
impact of such action on the operation ofthesite

s [f applicable, the geographic separateness andthe administrative or fiscal relationshp of the
site(s) in question to any parent corporation or entity

s [If applicable, the overall fmancial resources of any parent corporation or entity, the number of
employecs of the parent corporation or entity, and the number, type, and location of its facilitics

s If applicable, the type of operation(s) ofthe parent corporation or entity, meluding the
composilion, dructure and functions ofthe workforce ofthe parent corporation or entity.

Standards for bamrier removal m existmg facilties differ from those in new conslruction, given the cost of
makmg facilities accessible to those with disabilities. Dueto the cost of renovating existing facilities less
accessibility is required; however, newly constructed or altered facilities have more stringent
requirements because the accessibility that is federally necessary can be mplemented during the design
and construction stages of development which would not be as costly.

The primary issue with accessibility is physical access to facilities (e.g. gettmg through the door from
public sidewalks). After physical accessibility is aftained then people must be able to have access to
where the goods and services are made available to the public. The third priority is to make the redrooms
accessible. Thefinal priority isto removal of any other barriers.

Cont.: Definitions of Laws/504
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Section 504 requires an accessible path of travel to areas undergomg substantial akerations, which cost 50
percent or more ofthe building’s value. An accessible entrance and restrooms also are required by
Section 504 when there are alterations. This specifically patains to the areas i the facility that are of
common use such as telephones, retrooms, md drinkmg fountams.

HINTS ON TO ACHIEVING 504 COMPLIANCE(CONSTRUCTION)

e New facilities whether housing or non-housing have to be designed and constructed in order for
them to be readily accessible to those with a handicap

e Alterations are different for housing and non-housing facilities. Akerationsto housing with
fifteen or more units and where the cost of altarations is 75 percent or more ofthe replacement
cost then the compliance to 504 is to occur under the guise of it beingnew construction. Non-

housing facilities with alterations have to be made readily accessible to the maxmum extent
feasible

s Existmg facilities that are not being alered only have to meet the g andards for programmatic
accessibility
s Alterationto sitesthat are labeled historic must occur without disruptmg the mtegrity of the sie

where the sentmental value is diminished: however, if this cannot occur then they must move the
program to another stethat is accessible

Ways to assists those with a handicap include removing communication and architectural barriars like the
following:

¢  Wih those with mobility mpaimments: install ramps; make curb cuts in sidewalks and entrances;
reposition shelves: rearrange table. chairs, vending machines. display racks, and other furntture:
reposition telephones; widen doors; install offset hmges to widen doorways; eliminate a turngile
or provide an alternative accessible path: install grab bars in toilet seats; rearrange toilet partitions
to merease mancuvering space: insulate lavatory pipes under sinks to prevent burns; install raised
toilet seats; ingall a full-length bathroom mimror; reposiion the paper towel dispenser; create
designated accessible parking spaces; mstall a paper cup dispenser at a water fountain; remove
high pile, low density carpating: and ingtall vehicle hand controls

s  With those with visual impaiments add raised marking on elevator control bultons

e  Wih those with hearing mpatrments install flashing light alarms
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EXHIBIT Z-3

AFFIRMATION FAIR HOUSING MARKETING PLAN

ATTACHMENTS

O Affirmative Fair Housing M arketing Plan (AFHMP)
O Instructions on Completing the AFHMP
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Affirmative Fair Housing
Marketing Plan

District of Columbia

* k&

D.C. Department of Housing and Community Development
Office of Program Monitoring - Fair Housing and Equal Opportunity

1a. Applicant's Mame, Address (including city, state & zip code) & phone number

1c. Project/Application Mumber 1d. Total Number of Units

1e. Price of Rental Range 1f. Number of Accessible Units

1g. Approximate Starting Dates (mm/ ddhyy) of Adverising

Occupancy

1b. Project's Mame, Location (nclude ANC, EZJET, Hot Spot, PPA, or
otherspecial target designation associated with project location)

1h. Housing Market Area (Ward &
Neighborhood)

1i. Census tract

1. Managing/Sales Agent's Name & Address (including city, state, Ward (f DC) and zip
code)

2. Type of Affirmative Marketing Plan
{check allthat apply)

I:l Project Plan ____ Mew____Updated

D Annual Plan

__Whie pron-minority) Area Minarty Area

___ Mixed Area (with

% minorty residents)

3. Direction of Marketing Activity |ndicate which groupig) in the housing market area [DC) are LEAST
LIKELY TO APPLY forthe housing because of its location and other factors without special outreach

efforts)
|:| White I:l African - Ethiopian
D Mative Hawaian or Other Pacific

I:‘ Black or African American
Iskander

D Hispanic or Latino Arnerican Indian or Alaskan Mative

I:l Fariies wih Children
|:| Personswith Disabilties

D Asian - Vietnamese / Chiness

MNewspapers/Publications Radio

4z Marketing Program: Com mercial Media [Check the 1ﬁof media to be used to adve tise the availability of this housing)

T Billboards Other pecify)

Mame of Newspaper, Radio or TV Station

Group Identific ation ofReadersiAudience SizefDuration of Advertising

21 Forproject site sign, indicate sign size X

1) Wil brochures, letters, orhandouts be usedto advertise?

4b. Marketing Program: Brochures, Signs, and HUD's Fair Housing Poster

If"Yeg", attach a copy orsubmitwhen available.

O Yes O No

Logo type size X

Attach a photagraph of project sign orsubmit when available.

[8)HUD's Fair Housing Poster must be conspicuously displayed whereversalesirentals and showings take place. FairHousing Foslers will be dsplayed inthe

[ SalesiRental Office  [[] Real Estate Office O Model Unit - [JOther [specify)
Hot to be reproducedwithout direct authorization rom DHCD Page 1 of 4 [C-4FHMP Farm (08/4105)
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4c. Community Contacts. 1o fufther inform the GROUP (3] LEAS T LIKELY T0 APPLY and to know about the av ailabilily of the housing, the applicant agrees to establish and
maintain contacts with the groups/organizations listed below that are located in the housing market area. If more space is needed, attach an additional sheet, Notify
DHGD P roject/Program Managerand DHCD Fair Housing Director of any changes in this list. Attach a copy of comespondence to be mailed to these
groupsforganizations. (Provide all requested information.)

Group ldentification
Primary ethnic group(s) Approximate Date
Name of Organization seviced (mm/ddfyy) Person Contacted or to be Contacted
Indicate the specific function the Group/Organiz ation wil
Aildress o Nimber Metiod.of Cont act undertake in implementing the marketing program
§. Future Marketing Activities (Rental Units Only) Mark the box(s) that best 6. Experience and Staff Instructions (See instructions)

describe marketing activities to fil vacancies as they occur after the project

has been initially ocoupled. Ga. On separate sheets, indicate staffexperience in maketing to groups

identified as least likely to apply for housing.
D New spapers/Publications D Radio D TV
Gb. On separate sheets, indicate previous training ort mining to be provided to

[] BwchuresiLeaiets/Handouts L] iternet fax biast (circle ane) staff on Federal, State and local fair housing laws and regulations, as well as this

D Site Signs D Community Contacts D Other (Specify) AFHM Plan. Attach a copy of the instructions to staff regarding fair housing.

7. Additional Consider afions Attach additional sheets as needed.

8. Review and Update By signing this form, the applicant agrees to review their AFHM Plan on a three to five year basis and update as needed to ensure continued
compliance with DHCDY's Affirmalive Fair Housing Marketing policies.

Signature of person submitting this Plan & Date of Submission (mm/ddfyy)

Mame (type or pnnt}

Tilc & Name of Company
For DHCD- Offic e of Program Monitoring/ Fair Housing Division Use Only
Approval By Disapproval By

[ Signalure & Date (mm/ddiyyyy) Signature & Date (mm/ddfyyyy)

Mame (type or pant) MName {type or pant)
[ Tille Tille
liot to be reproducedw ithout direct authoriztion fFom OHCD Page 2 of 4 OC-AFHMP Form {02/ 305)
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OFFICE OF PROGRAM MONITORING —FAIR HOUSING DIVISION

ﬁ* X * d D.C. DEPARTMENT OF HOUSING AND COMMUNITY DEVELOPMENT (DHCD)
A == AFFIRMATIVE FAIR HOUSING MARKETING PLAN (AFHM F)

DO NOT SUBMIT BACK TO DHCD)

INSTRUCTIONS: Affirm afive Fair Housing Marketing Plan (AFHMP-DC) - DHCD

Send completed form to: DHCD, 801 North Capitol Street, NE - Suite 200
Attention: (Your) Project Manager

Each applicant is required to cany out an affimmative program to atract prospective buyers ortenarts of all minorily and non-
minonty groups in the housing market area regardless of their race, color, national origin, disability, familial status, religion, or sex.
These protected groups in the housing market areaw ho may be subject to housing discrimination include: White, Black or African
American, Hispanic or Latino, Asian (DC-Chinese and Viethamese), persons with disabilifies, families with children, or -- American
Indian or Alaska Nati e, Native Haw aiian or Other Pacific Islander-- where applicable by census data. The applicant shall descrbe
in the AFHM Plan the proposed activities to be carried out during advance marketing, where applicable, and the initial sales and
rent-up period. The affimative marketing program also should ensure that any group(s) of persons ordinarify not likely fo
apply for this housing without special outreach (See Part 3) lnow about the housing, feel welcome to apply and have the
opportunify o buy or rent

Completion of this form, including collection of information is estmated to average three (3) hours;! including the time for reviewing
instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the
collection of information) The Afimmativ e Fair Housing Maiketing (AFHM) Plan is needed to ensure that all of our funding
subrecipients are taking the necessary steps to elminate discriminatory practices. No application for any housing project under
any of DHCD's housing programs can be funded without an approv ed AFHM Plan. The responses are required to obtain or retain
a benefit under the Fair Housing Act Section 808(e)(5) & (6) and 24 CFR Part 200, Subpart M. The form contains no questions of
a confidential nature. The District of Columbia Depariment of Housing and Cormmunity Dev elopment follows the federal guidelines
for affimnative marketing in ensuring non-discriminatory practices by its subrecipients in housing and non-housing projects
regardless of funding source.

Part 1-Applicant and Project ldentification.

Blocks 1a thru 1ESelf-Ex planatory . Block 1g-the applicant should specify the approximate date for starting marketing actities to
the groups targeted for special outreach and the anticipated date of inifial occupancy (if unoccupied). Block 1h-the applicant should
indicate the housing market area, inwhich the housingwill be {is) located (by Ward and Neighborhood name). Block 1i —the
applicant may obtain census fract location information from local planning agencies, public libraries and other sources of census
data. Block 1] the applicant should complete only if a Managing'Sales Agent (the agent can not be the applicant) is mplementing
the AFHM Plan.

Part 2-Type of Affim ative Marketing Plan:
Applicants for multifarily housing projects should check both the Project Plan and indicate the status of the AFHM Plan e.g. new
or update. As appropriate, single-family homebuilders who submit an AFHM Plan, should check the Annual Plan box.

All Project and Annual Plans should indicate the racial conposition of the housing market area inw hich the housing will be (is)
located by checking one of the three choices. Single-family scattered site builder should submit an Annual Plan that reflects the
racial composition of each the housingmarket area inw hich the housing will be (is) located. For example, if a builder plans to
construct units in both minority and non-minority housingmarket areas, a separate AFHM Plan shall be submitted for each housing
market area.

E Aecording to HUD Form 9323 itfrmative Fair Hous ing Marketing Plan

Hot to be reproducedwithout direct authorization from DHCD Page 3 of 4 [C-4FHMP Farm (08/4105)
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Cont.. AFHMP Instructions

Part 3-Direcfon of Markefing Activity.

Indicate which group(s) the applcant believ es are least likely to apply for this housing without special outreach. Consider factors
such as price or rental of housing, sponsorship of housing, racialfethnic characteristics of housing market area in which housing
will be (is) located, deability or familial status of eligible population, publc ransportation routes, efc.

Applicability:

This form is to be completed by all DHCD funding subrecipients: (1) multifamily projects; and (2) single-family home- builders that
can not meet at least one of the folloving requirements: (a) & a signatory in good standing to a Voluntary Affirmativ e Marketing
Agreement (VAMA); (b) has aHUD approved AFHM Plan; (c) has confracted with someone fo market their houseswho has an
AFHM Plan or is a signatory to a VAMA in the District of Columbia; or (d) can self certify campliance with HUD's AFHM
Regulations, maintain records of their AFHM actw ities andmake the records available to HUD upon request  Single-family
homebuilders that can meet at least one of the abov e requirements can camplete block 11 onform HUD-92541-Builder's
Certification of Plans, Specifications, & Site instead of completing the AFHM Plan [See HUD Mortgagee Letters1295-18 dated
April 28, 1995 and 2001-09 dated April 2, 2001]

Part 4-Marketing Program.

The applicant shall describe the marketing program to be usedto atiract all segments of the eligible population, especially those
groups designated in Part 3 of this AFHM Plan as least lkely to apply. The applicant shall state: the type of media to be used the
names of newspaper/call lefters of radio or TV stations; the identily of the circulation or audience of the media identified in the
AFHM Plan (e.g., White, Black or African American, American Indian or Alaska Native, Asian, Natv e Hawaiian or Other Pacific
Islander, Hispanic or Latino, persons with disabilities, and families with children) and the size or durafion of newspaper advertising
or length and frequency of broadcast adv erising. Canmunity contacts include indiv iduals or organizations that are well knownin
the housing market area or the localily, that can influence persons within groups considered least likely fo apply. Such contacts
may include, but need not be limited fo: neighborhood, minorily andwomen's organizations, grass root faith-based or other
communily based organizations, labor unions, employers, puble and priv ate agencies, disability adv ocates, schools and

indiv iduak who are connected with these organizations andior arew ellknown in the community. Applicants should notify their
local HUD- Office of Housing of any changes to the Ist in Part 4¢ of this AFHM Plan.

Part 5-Future Markefing Activities Self-Explanatory.

Part 6-Experience and Staff Instrucions.

6a. The applicant should indicate w hether staff assigned to this project/program has prev ious ex perience in marketing housing to
group(s) identified as least likely to apply for the housing 6b. Describe the instructions and training previously providedor to be
provided fo the sales/rental staff assigned to this project. This guidance to staff must include information regarding Federal, State
and local fair housing laws and this AFHM Plan. Copies of any written materials should be submitied with the AFHM Plan, if such
materials are available.

Part 7-Additiona Considerafions.

In this section describe other groups to w hich the housing may be marketed and efforts not previously mentioned which are
planned fo atract persons least likely to apply for the housing Such efforts may include outreach activities to grass root faith-
based or other communily based organzations and other ethnic groupswith Imited English proficiency (LEP).

Part 8-Review and Update.
By signing, the applicant assumes full responsibility for the AFHM Plans mplementation and required reviews and updates. HUD
may monitor the implementation of this AFHM Plan at any time andrequest modification in its format or content, where deemed

necessary,

Notice of Intent to Begin Markefing.

No later than 90 days prior fo the initiation of sales or rental marketing actv ities, the applicant of an approved AFHM Plan shall
submit notice of intent to begin markefing. The notification is required by the Afirmative Fair Housing Marketing Plan Compliance
Regulations (24 CFR Part 108 15). It is submitied either orally or in writing to the Office of Housing in the appropriate HUD Office
semvicing the localily in which the proposed housing will be located. OMB approv al of the Affrmative Fair Housing Plan includes
approv al of this notification procedure as part of the AFHM Plan The burden hours for such nofificafion are included in the total
designated for this AFHM Plan form.

liot to be reproducedw ithout direct authoriztion fFom OHCD Page 4 of 4 OC-AFHMP Form {02/ 305)
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